
[bookmark: _GoBack][image: RMIT_POS_CMYK]

	
Position Description – Lecturer in Marketing





Position Details
Position Title:	Lecturer in Marketing

Position Number: 	30005209

Portfolio:	Business 

School/Group:	Economics, Finance and Marketing

Campus Location:	Based at the city campus, but may be required to work and/or be based at other campuses of the University.

Classification:	Academic B
	Salary Schedule: http://www.rmit.edu.au/browse;ID=ewhtlt73t01

Employment Type:	Continuing

Time Fraction:	1.0

RMIT University
RMIT is a global university of technology and design, focused on creating solutions that transform the future for the benefit of people and their environments. We are global in attitude, action and presence; urban in orientation and creativity; and connected through active partnerships with professions, industries and organisations.
RMIT University enjoys an international reputation for excellence in professional and practical educational programs and high quality outcome-oriented research. 
One of Australia’s original educational institutions founded in 1887, RMIT is now the nation’s largest tertiary institution. The University offers an extensive range of postgraduate, undergraduate and vocational programs. 
RMIT has three Melbourne campuses – in the central business district and in Brunswick and Bundoora in the city’s northern suburbs – and campuses in Hanoi and Ho Chi Minh City in Vietnam. With significant partnerships in Hong Kong, China, Malaysia and Singapore, RMIT has a strong educational presence in the Asia-Pacific region. The University’s total student population of 74,000 includes 30,000 international students (onshore and offshore).
RMIT is a leader in technology, design, global business, communication, global communities, health solutions and urban sustainable futures, and is ranked in the top 100 universities in the world for engineering and technology in the 2010 QS World University Rankings.

www.rmit.edu.au

Portfolio/Group
The College of Business comprises 6 Schools delivering a broad range of programs in Business, at Traineeship, Certificate, Diploma, Bachelor, Masters and PhD levels.  Many programs articulate between TAFE and Higher Education, creating pathways for further study.  RMIT Business programs are delivered in Melbourne, Vietnam, Singapore, Hong Kong, Indonesia, Shanghai and Malaysia, as well as through Open Universities Australia (OUA).
 
The College has an annual budget of approximately $160 million and employs over 420 staff providing on and offshore programs to approximately 18,000 students (EFTSL). Enrolments in College programs in offshore locations accounts for more than 9000 EFTSL of this total.
In line with RMITs strategic intent to be recognised as a global university of technology and design, the College 5 year vision is focused towards cementing its reputation as a distinctive business school of international renown.  Central to this vision are three main priorities which aim for a College which is:
·  Sustainable in practice
·  External in focus
·  Transformative in impact.
The College has benefited from the University’s investment in infrastructure and the development of renovated heritage premises for the Graduate School of Business and Law and the newly constructed Swanston Academic Building housing all other College staff.
Details relating to the College may be found at: www.rmit.edu.au/bus

School of Economics, Finance and Marketing

The School of Economics, Finance and Marketing was formed in 1998 and has strong research and teaching interests with in excess of 5,000 full time equivalent undergraduate and postgraduate students. The School has 60 full-time experienced and highly qualified academic staff. 

The School seeks to lead the way in providing industry focused degrees that are evidenced by the provision of high quality academic programs that are not only responsive to the needs of the professions, but also provide leadership in innovative thinking pertinent in creating strategic directions for the professions in the public interest. In the last two rounds of Excellence in Research Australia (ERA) exercise, the Marketing Group was rated at World standard. This outcome is one it is both proud of and committed to improving.

The School offers the following undergraduate and postgraduate coursework programs known for their practicality, industry relevance and flexible delivery:

· Bachelor of Business (Economics and Finance)
· Bachelor of Business (Marketing)
· Bachelor of Business (Financial Planning) – through Open Universities Australia. 
· Master of Finance
· Master of Marketing

The School prides itself on its educational contribution to the global business community. It attracts many international students into its programs and offers its programs and degrees through long-standing educational partnerships in several countries throughout South-East Asia, including Singapore and Vietnam.

The School also offers the following research degrees:

· Master of Business
· Doctor of Philosophy

The School aims to continuously develop and attain an excellent research profile to underpin its teaching and community activities. Research strategies include:

· Identifying and utilising key research opportunities in its discipline areas to address current and emerging issues of importance to practitioners;
· Promoting team-based research activities within and across disciplines and institutions;
· Providing strong support including financial and other resources to enhance research outputs. For example through a range of grant opportunities and various other initiatives such as a Visiting Professor program and competitive teaching loads; and
· Attracting quality research students that complement the research skills of academic staff members.



Position Summary
The principal responsibilities of the position are to engage in quality research activity, develop course material and effectively lecture Marketing courses at both the undergraduate and postgraduate levels to students across the University, as well as carry out administrative tasks of the School for both its onshore and offshore activities.  An ability to contribute to other discipline areas of the School in lecturing and program development would be an advantage.  

Reporting Line
Reports to:  Head of School.  The appointee’s activities in teaching, learning and research will be co-ordinated by the Discipline Head, Marketing.

Organisational Accountabilities
RMIT University is committed to the health, safety and wellbeing of its staff.  RMIT and its staff must comply with a range of statutory requirements, including equal opportunity, occupational health and safety, privacy and trade practice. RMIT also expects staff to comply with its policy and procedures, which relate to statutory requirements and our ways of working.

Appointees are accountable for completing training and ensuring their knowledge is up to date on these matters.


Key Accountabilities
· Prepare and deliver lectures, tutorials, practical classes and demonstrations using innovative, flexible and stimulating course materials.
· Participate in a research team and conduct a program of personal research and development that yields measurable outcomes such as publications in quality journals, research grants and successful supervision of research students.
· Maintain and extend research links both nationally and internationally.
· Stay abreast of academic, professional and industry developments in the marketing area in order to ascertain the future needs of the discipline.
· Actively participate in the development and implementation of the School’s strategic plan.
· Contribute to the management and administration of the School and assist with promotion of the School’s activities.
· Attendance at University Open Day to assist in advising prospective students of School/College programs.
· Other duties as directed by the position supervisor and within the scope of this classification.

Key Selection Criteria
_____________________________________________________________________________________________________________________________________________________________________________________________________________________

1. Established expertise in an area of marketing relevant to the requirements of the position.
2. Excellence in tertiary teaching and the capacity to design and develop new courses.
3. A demonstrated ability to teach and coordinate courses which are academically rigorous.
4. Effective organisational skills in relation to the planning, development, implementation, operation and review of courses to achieve an effective learning environment for students.
5. A demonstrated understanding of how to provide a learning environment that enables high quality learning outcomes.
6. A capacity to undertake research in marketing or a business-related area and the ability to publish the results in quality journals.
7. Effective communication and administrative skills so as to be able to liaise with the academic, business and wider community to promote the School’s academic, professional and other activities.

Qualifications
Mandatory:  A Doctor of Philosophy in Marketing or a cognate discipline or completion of a thesis for examination.

Desirable:   A Graduate Certificate in Tertiary Teaching and Learning.  If the appointed candidate does not hold this qualification or equivalent, they will be supported to complete as a requirement of their probation.
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	Signature:
Name: Professor Tony Naughton
Title: Head of School
Date:   April, 2013
	Approved:
	Signature:
Name: Professor Ian Palmer
Title: Pro Vice Chancellor and Vice President Business
Date:
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