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DIRECTOR OF EXTERNAL ENGAGEMENT 

The University of Limerick

The University of Limerick (UL) with over 13,000 students and 1,300 staff is an energetic and enterprising institution with a proud record of innovation and excellence in education, research and scholarship. The dynamic, entrepreneurial and pioneering values which drive UL’s mission and strategy ensures that we capitalise on local, national and international engagement and connectivity.  We are renowned for providing an outstanding student experience and conducting leading edge research.  Our commitment is to make a difference by shaping the future through educating and empowering our students. UL is situated on a superb riverside campus of over 130 hectares with the River Shannon as a unifying focal point. Outstanding recreational, cultural and sporting facilities further enhance this exceptional learning and research environment.

The Director of External Engagement
The University of Limerick is seeking to appoint a Director of External Engagement. It is through the work of the Director of External Engagement that UL will be projected to our local, regional, national and international audiences as a progressive, dynamic, research-led university.
Targeted stakeholders include prospective students, alumni, education and research sectors, business and industry, and the public service. The Office of the Director of External Engagement includes responsibility for marketing the University; building and maintaining effective relationships with relevant stakeholders; alumni relations; and enhancing the reputation and profile of UL. The aim of the office is to ensure that the University is fully engaged with its external communities and that they, in turn, are engaged with the University.
The Director of External Engagement is primarily responsible for the following:

1.
Branding
2.
Marketing
3.
Alumni
4.
Engagement with Stakeholders
The Director of External Engagement will be expected to work closely with faculties, divisions and, in particular, have regular interaction with the Research Office, the International Education Division, Corporate Affairs and the Cooperative Education & Careers Division to develop marketing and branding initiatives that meet UL’s strategic objectives. The Director of External Engagement will also work closely with the Information Technology Division to enhance UL’s web, social media and communications profile.
Job Description

	Title:  Director of External Engagement
Division:  Office of the Director of External 

Engagement
Reports to:  President
Salary: €113,604 - €145,952  
	Grade: Senior Management
Location: University of Limerick
Responsible for:  Branding, Alumni, Marketing, and Engagement with External Stakeholders


	SUMMARY OF MAIN PURPOSE OF THE JOB
Reporting to the President, the Director will provide leadership in the formulation, review and implementation of the University’s strategy regarding external engagement and will promote interactions with external partners and stakeholders, local, regional, national and international. S/he will promote and encourage excellence in external engagement and ensure the provision of effective, responsive structures, services and information systems to support such engagement.

The Director will have a key role in the overall leadership and strategic management of the University and will be a member of both the University’s Executive Committee and Management Council.


	DUTIES & RESPONSIBILITIES:
Specific responsibilities will include:

Branding

· Definition of a coherent University identity.

· Development of a more visible and readily identifiable UL brand.

· Promotion of consistency in the use of that brand in all communications emanating from the University.

Marketing

· Leading the University’s marketing activities.
· Development and execution of clearly defined marketing strategies in a manner that supports consistent business performance and enhances brand loyalty and awareness.
· The planning, organising, staffing, and managing of all University marketing functions to achieve the objectives specified in the University’s strategic plan. 

· Integration of marketing into the University’s business processes by formalising structures for the provision of professional marketing advice and practical support. 

· Optimising the use of the Web as a marketing tool.

· Working with the Director of Corporate Affairs to ensure that appropriate structures are in place to provide effective media and PR support for the University’s marketing strategies.
Engagement with Stakeholders

· Represent and promote the profile, interests and capability of the University with relevant stakeholders in the business community both nationally and internationally.
· Representation of UL’s interests in appropriate external forums.
· Build effective links with national, EU and international policy and funding bodies.

· Facilitate effective collaborations and partnerships with relevant external stakeholders.

· Foster the University’s relationship with the City of Limerick and the local authorities in the region.

· Lead the University’s Civic Engagement strategy with a view to deepening the relationship between the University and the community and improving the level of interaction between members of the campus community and community groups.
Alumni
· Guide the development and implementation of effective mechanisms for identifying, contacting and cultivating long-term relationships with UL alumni.

· Seek opportunities to increase the involvement of alumni in the work of the University and to enhance relationships with honorary graduates.

· Work with the UL Foundation to enhance funding support from alumni for the strategic aims of the University.



Person Specification

	CRITERIA 

	ESSENTIAL 
	DESIRABLE

	Knowledge and Experience:
	Track record of leadership in strategic planning and external engagement, including internationalisation and media relations.

Demonstrable experience of creating a vision and formulating strategy in a complex environment with a record of successfully implementing and delivering such strategy.

Demonstrable experience in dealing with key stakeholders within the higher education sector and with key state funders, government, industry and alumni.
Significant leadership and management experience at a senior level in a large organisation.
An excellent understanding of brand development, profile raising, the media and communications is essential.

	Experience of working within the higher education sector is highly desirable.


	Specific Skills: 
	Clear strategic thinking appropriate to the role of Director of External Engagement.
Possess highly developed and proven communication and interpersonal skills (written and oral), and the capability to be a high-profile ambassador for the University, nationally and internationally.
Excellent influencing, persuasion and negotiating skills.
The ability to build positive relationships with colleagues in the University and key external stakeholders.
Excellent political and business acumen.
	

	Other:
	Evidence of a commitment to the promotion of equality and diversity.
A firm commitment to the development of the University in the light of its vision, mission and values.
	


The above description of the role, responsibilities and reporting structure is not intended to be exclusive or restrictive. Duties may be added, withdrawn or changed by the President following consultation with the post holder.
Essential Criteria are those, without which, a candidate would not be able to do the job. Applicants who have not clearly demonstrated in their application that they possess the essential requirements will normally be rejected at the shortlisting stage.

Desirable Criteria are those that would be useful for the post holder to possess and will be considered when more than one applicant meets the essential requirements.
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