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Profile
I've spent 8 years in technology marketing and sales, in both B2C and B2B capacities, spanning across operational and strategic roles.  Recent successes include increasing quintiq.com website traffic by >60% and North American unweighted/weighted sales funnel by 23% and 21% respectively (Q1-Q2 2012). An in-depth look at my CV, including recommendations, a Professional History Infographic and Proof Of Concept Presentation are available via LinkedIn
Experience
Marketing Executive at Quintiq  |  July 2011 – August 2012
• Manage North American content marketing, digital marketing and communications

• Plan and forecast North American marketing budget and inbound lead generation tactics
• Oversee North American advertising, SEO and SEM via Analytics, AdWords and ClickTale

• Advise online marketing team on best practices for display and text advertising
• Develop and supervise PR, social media, outreach and direct response campaigns

• Lead cross functional teams for market research and content creation projects globally
• Model and manage North American marketing automation with Marketo software

• Qualify and nurture leads based on strategic filtering, segmentation and persona matrix mapping

• Maintain and evolve Salesforce.com database

• Support execution of external company events and trade shows (Gartner, CSCMP, RILA, etc)

• Design and draft collaterals, video, press releases, articles and social media messaging, with Microsoft Word, PowerPoint, Final Cut X and Adobe InDesign, Photoshop and Illustrator
• Conduct daily marketing and sales research via LinkedIn, Data.com, Lead Lander and Google Alerts

• Initiated North American ROI management process, evaluating KPIs, diagnostics and leading indicators

• Originated market research best practices (Research Playbook), outbound sales program (Project Pipeline), project managment, social measurement and market analysis templates
Co-Founder  |  Z-Men Media Group / Game Casa  |  2008-Present
• Oversee business development, operations and finalize decisions

• Created GameCasa.Net, the first social media site geared toward casual gamers

• Manage 6 staff writers, 2 administrators, 9 creative professionals and various freelancers (as need)

• Designed and manage GameCasa.Net (Tumblr), Facebook, Twitter, YouTube and Ustream social sites

• Develop social media tactics with a focus on engaging key influencers and leveraging social listening technology (Klout, Crowdbooster, Socialmention)
• Utilize survey data, user feedback, Google / YouTube Analytics, and Facebook Insights to guide strategy and measure KPIs against goals
• Brokered affiliate partnerships with Amazon, Atari and Skimlinks

• Planned, directed and edited GameCasa TV show sizzle, live broadcasts and YouTube partner channel videos

• Schedule and coordinate filming, podcasts, trade-shows, conventions, appearances and live events, for content production and promotion

• Managed VO team, performed and recorded voice overs for Xbox Live Arcade title, Trials Evolution, which smashed the single day sales record (sell through of > 100,000 units).
• Managed VO team, performed and recorded voice overs for smash hit Xbox Live Arcade title Trials HD--selling through 3,000,000 units and voted as Xbox Live Arcade Game Of The Year for 2009

• Created consumer based marketing mix for broadcast, web and development service models, focusing on casual gamers, ages 18-40

• Designed and produced digital content and collaterals using Adobe Creative Suite, Apple Final Cut Studio and Microsoft Office

• Employ SEO techniques, such as link layering, cross-linking and meta-tagging to improve site visibility

• Developed eMarketing/SEM campaign with Omni Graffle, Illustrator and AdWords

• Provide “for hire” media production services, including advertising, training videos, event coverage and independent film consultation
Account Manager  |  WPCS International  |  2009-2011
• Designed WPCS West Chester’s marketing/sales processes and plans from scratch, utilizing SIVA marketing and Miller-Heiman sales methodologies

• Generated and proofed RFP(s), NAP(s), quotes, forecasts and campaigns

• Designed marketing collaterals, company documents and social sites, using Photoshop, Illustrator, Fireworks and InDesign

• Designed and oversaw company Facebook, Twitter, YouTube and Blogger sites

• Developed targeted, vertical specific surveys, in order to gather quantitative/qualitative market research and customer feedback

• Worked with company VP and Director, coordinating and executing project plans

• Planed and managed lead generation campaigns, qualifying and closing, applying Sales 2.0 and Cold Calling 2.0 techniques—ASP ~ $120,000 with $2,260,000 pipelined.

• Forged joint venture relationships with strategic partners/prospects, by connecting WPCS value proposition to partner/prospect’s solution image

• Employed Zoho Saas/CRM for contact database, performance, collaboration and overall business management

• Used Microsoft Visio for floor plan diagraming and SDP project management

• Managed 8 employees and over 7000 AP installs/upgrades for one of the largest WLAN networks to date

• Coordinated logistics and streamline operational efficiencies using Excel and Word

• Originated SDP collaborative project management site using Google Apps/Sites
Account Manager  |  PC Helps Support  |  2009
• Responsible for cold calling 150+ accounts (~200-300 calls per day)

• Set up prospect conference calls, pitching PC Helps value proposition to C-level executives and respective decision makers

• Created needs analysis proposals and service agreements for partner prospects

• Managed and maintained account database and measured sales metrics using Salesforce.com CRM

• Customized marketing materials and sales assets for accounts
Field Sales & Merchandising  |  Sony Computer Entertainment America  |  2003-2007
• Provided merchandising and field sales support for top retail accounts

• Planned, managed, and assessed execution of special events and product training seminars, coordinating schedules with IBM Lotus Notes and Excel

• Created collaterals for event promotion, using Adobe Illustrator, Photoshop and InDesign

• Reported daily market check data, via RW3 CRM software, to company executives

• Trained over 500 sales associates and store managers, conducting over 40 promotional events in 2005 & 2006 (almost doubling yearly quotas)

• Regularly exceeded annual company expectations in 2005 & 2006; rated as the top performing representative in District #1 for 2006 (documentation available)

• Worked large-scale conventions/venues, such as E3 and Toys R Us Times Square
Education
Pennsylvania State University  |  University Park, PA  |  B.S. Kinesiology, B.A. Minor Philosophy
Skills
• Expert level knowledge of social media design/management: YouTube, Twitter, Facebook, Tumblr, Blogger, Justin.TV, Ustream, TalkShoe, WordPress, BuddyPress, MySpace

• Expert level knowledge of word processing/database applications: Word, Pages, Excel, Numbers, Acrobat Pro, InDesign, Google Docs

• Expert level knowledge of email client applications: Lotus Notes, Outlook/Entourage, Gmail, Apple Mail

• Expert level knowledge of video capture/production applications: Final Cut, Premiere Pro, Quicktime, iMovie, Adobe Captivate, Quicktime Broadcaster, Flash Media Live Encoder and Ustream Producer
• High level knowledge of CRM & Project Management applications: SalesForce, Microsoft Project, Sugar, Zoho, Daylite, ClockingIT
• High level knowledge of SEO, SEM & Analytics applications: Google Analytics, AdWords, ClickTale, Web Optimizer

• High level knowledge of graphic design applications: Photoshop, Illustrator, Fireworks

• High level knowledge of diagram/wireframe applications: Visio, OmniGraffle, SketchUp, Google Draw

• High level knowledge of audio recording/editing applications: Soundbooth, Soundtrack Pro GarageBand, Audacity

• High level knowledge of computer operating systems: Mac OS X, Windows XP & 7, YDL and Ubuntu Linux 
• Mid level knowledge of web design and CMS applications: WordPress, Site Core, Adobe Contribute and iWeb

• Mid level knowledge of financial applications: Quicken and Quickbooks

• Friedman Group, Richardson and Miller-Heiman Strategic/Conceptual sales training

• Sales coaching with groups of over 100 trainees, from entry to executive level, individuals and teams

• Broadcast production (live and scripted) project management with ability to leverage professional suite of A/V equipment and personnel
Memberships & Certifications
• Member, USA Rugby & Brandywine RFC

• Certified ScrumMaster (Agile Project Management)
• Certified Quintiq Project Manager
• Certified Google AdWords Partner
• Certified Friedman Group sales
Recomendations
“Art is easily the most effective and focused colleague I have had the distinct pleasure of working with. One of his key attributes is his ability to harness his creativity and translate it into focused and driven results. Art will approach a large project and systematically attack it piece by piece until he achieves his goal.  His unique ability to strategically plan creative initiatives is an attribute that any organization can benefit from. He is a results driven executive and his impeccable eye for detail insures that any project he undertakes is completed flawlessly.” November 6, 2011
1st Kelli Gatlin, Marketing Executive, Quintiq worked directly with Arthur at Quintiq
“Art has an uncanny ability to wrap his mind around a problem and offer clear solutions. His adeptness with both technology and business, has demonstrated value to both my business' and those he engages. His insights have been positive catalyst for stimulating thought, resulting in outcome based plans. Perhaps most importantly, Art is a great person who is willing to give back to entrepreneurs and fellow creatives. If you ever get a chance to work with him, don't pass it up.” November 17, 2010
Ryan Miller, Founder / Owner, FragIsle International, LLC was with another company when working with Arthur at GameCasa
“Arthur Webb is an extremely intelligent and hardworking employee. Art has a high level of integrity, an attention to detail, and is dedicated to completing goals set forth for him. He is a team player in every sense of the word and is always willing to help everyone achieve success. From hands on labor to strategic planning he has helped in multiple facets of our organization.   I highly recommend Art as an employee, a colleague and most importantly as a friend.” November 16, 2010
Bob Carmody, Project Director, WPCS International Incorporated - St. Louis Operations managed Arthur at WPCS International
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