PATRICK J. KERRISON

9 Canal Street  ♦  Raritan, NJ 08869  ♦  908-358-6657  ♦  patrick.kerrison@gmail.com

QUALIFICATIONS
●     News, Feature and Speech Writing


●     Media and community relations
●     Public Speaking




●     Special Events

●     Television Production



●     Staff Training and Leadership

●     Newsletter, brochure and web design and maintenance
●     Advertising

EDUCATION
RAMAPO COLLEGE OF NEW JERSEY, Bachelor of Arts, Law and Society  -  August 1998

MONMOUTH UNIVERSITY, Public Relations Specialist – January 2001

CHUBB COMPUTER SERVICES, Client Server Programming Certification – April 2001

PROFESSIONAL EXPERIENCE
FREELANCE WRITER







April 2012 - Present

Completed an Independently Published book “Saratoga: One Idiot’s Guide to the Winner’s Circle”.  Available on Lulu.com and soon to be on Amazon.com, BN.com and the iBOOKSTORE
Visit www.lulu.com/spotlight/pjkerrison for more information
THE BOSS GROUP







September 2010 – April 2012

ACCOUNT EXECUTIVE - STAFFING INDUSTRY

The BOSS Group is, literally, where talent and opportunity meet. It's where creative and marketing communications professionals come to find jobs and assignments, resources and industry connections and where clients find the talent and expertise to help them succeed.  We're advocates for the creative professional—both employer and candidate. We have been providing human capital solutions exclusively for the creative industry for the past twenty years. 

MANAGEMENT RECRUITERS INTERNATIONAL



December 2007 – June 2010

Account Executive, MRI Union County and
Account Executive, MR Portland

Selected Accomplishments:

· Exceeded national average for first year’s billings($75k) by 21% earning $93,575 in fees during recession

· Responsible in partnership for $249,693 in billings and cash in.

· Top 10 office recruiter (in a firm that varied from 25 – 45 recruiters)

Duties and Responsibilities for all MRI firms:

· Locate staffing needs and develop/maintain relationships with new and existing clients.

· Qualify aforementioned clients, candidates and MRI’s work orders.

· Seek out and identify candidates for professional and management positions in the game & toy, advertising, cosmetics and machinery industries with a concentration in sales and marketing.

PORTLAND MEADOWS RACETRACK & MULTNOMAH GREYHOUNDS

May 2003 – December 2007

Magna Entertainment Corporation



       

director of guest services and publicity

· Develop and maintain media relationships, pitch, write and disseminate press releases and feature stories.  Plan and implement special events.  Conceptualize and execute traditional and web publications.  Manage three departments; responsibilities include operations, staffing, training and budget.

Select Accomplishments & Responsibilities:

· Co-Coordinator in the efforts of Multnomah Greyhound Park’s biggest weekend in over 10 years with an excess of 23,000 people in attendance for the Wiener Dog Summer Nationals

· Increased press coverage 100% over the prior 15 years through publicity efforts.

· Decreased program costs 40% by shifting operation in-house as opposed to outsourcing.

· Redeveloped web site making it considerably more informative and user friendly

· Developed Portland Meadows and Multnomah Greyhound Park television programming in order to stimulate additional interest from our simulcast partners.

· Responsible for writing and disseminating press releases on upcoming events and news stories after the events.  Increased awareness of racing product more than it’s seen in 15 years with regular mentions in newspapers and industry magazines.

· Responsible for website, race programs, television product, all advertising sales and promotional initiatives

· Served as back-up Announcer for both racetracks and fill-in commentator for the horse track.

EMERALD DOWNS







May 2005 – October 2005

Northwest Racing Associates

director of media relations

· Developed and maintained new and existing relationships with all regional media.  Managed a staff of three while identifying and pitching feature stories, writing releases, coordinating and developing Press Kits for special events, and maintaining statistical information.

Select Accomplishments & Responsibilities:

· Initiated & received regular television coverage for black type stakes in addition to coverage of Graded events

· Increased press coverage throughout newspaper and radio coverage over any of the years prior

· Wrote, in its entirety, the press kit for the Longacres Mile, Gr. III

· Coordinated and outlined/scripted press conferences for major events (i.e. Washington Day, Longacres Mile).

PHILADELPHIA PARK RACETRACK





October 2001 – May 2003

Turf Club Manager

· Managed the nation’s largest off-track betting facility.  Responsibilities included supervising food and beverage personnel and guest service representatives, daily financial reconciliation, staff training and industry education.

· Manage in excess of 60 people inclusive of a staff of over 30 food and beverage personnel (waitresses, deli personnel and bartenders), mutuel tellers, guest service managers, cleaners, dishwashers and admission personnel.   train and provide employees with feedback; vault reconciliation and balancing of minimum $75,000 in cash, cash advances and checks daily.

